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Anguilla Consumer Price Index – 1st Quarter 2014 
 
‘Health’ and ‘Miscellaneous Goods & Services’ categories 
increased by 0.3% and 0.2% respectively over the quarter. 
 
The three (3) categories which remained the same between 
this quarter and the previous quarter were ‘Housing, Water, 
Electricity, Gas and Other Fuel’, ‘Communication’ and 
‘Education’. 
 
Transport services which accounted for the most downward 
pressure in this quarter of 3.4%, was mainly due to 
passenger transportation by air (-10.8%) on American 
Airlines flight destinations to New York and to the 
Dominican Republic out of St. Maarten. 

The ‘Clothing and Footwear’ category recorded a decrease 
of 2.6%, which was in part due to a decrease in the average 
price of women clothing (-10.8%) as a result of discounts 
prices of linen dresses. 
 
 
 

 
The ‘Household Maintenance’ category declined by 1.5%, 
partly due to the changes in prices of kitchen furniture and 
major household appliances like refrigerators, washing 
machines etc. 
 
The ‘Recreation & Culture’ category decrease by 0.5% over 
the period, which was partly due to the fall in the average 
price of a laptop computer and a child’s bicycle.    
 
The ‘Food and Non- Alcoholic Beverages’ categories 
decreased by 0.3% ; due in part to a number of declines of 
items in the Bread and Cereal,  Poultry, Cheese and 
Vegetables etc. sub categories.   
 
 
 
 
 
 
 

 
 
The 12-month change from 1st quarter 2013 to 1st quarter 
2014 shows that the All Items Index move over the last year, 
increased by 0.1%; of the 12 categories, there were 6 
increases, 5 decreases and 1 category remaining the same 
over the period. 
 
The ‘Restaurants and Hotels’ category experiences the 
largest increase annually by 4.8%, which was partly due to 
average cost of a hotel per night.  
 
The ‘Food and Non-Alcohol Beverages’ category 
experienced an increase of 2.4% which was partly due to the 
change in price of cereals, flour, meat, fruits, and soft drinks. 
 
Household Maintenance category increased by 2.2%, partly 
due to the increase in the price of bedroom, living room, 
dining room furniture and small electric appliances. 

 

 
The largest decreased was experienced by the Recreation & 
Culture category which declined by 3.9% this was partly due 
to the decrease in the average price of a laptop computer, 
veterinary services for pets. 
 

The Clothing and Footwear category declined by 2.3% due 
to discounts in an average price of women dresses over the 
12 month period. 
 

The Transportation category declined by 1.5%, due to the 
cost of round trip tickets to the destinations of New York and 
Dominican Republic.  
 

‘Housing, Water, Electricity, Gas’, ‘Miscellaneous Goods 
and Services’ and ‘Furnishing, Household Goods, 
Equipment and Household Maintenance declined by 2.3%, 
0.7% and 0.2% respectively. 
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Between the new series 2010 and the old series 2001, 
Transport and Communication are now separate categories. 
The collection of mobile phones is now introduced to the 
CPI basket. Accommodations services are quoted from 
overseas (St. Maarten/ Martin), according to the Household 
Budget Survey, Anguillans spend most. 

Annual Analysis 

 



Anguilla Consumer Price Index – 1st Quarter 2014 
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Quarter                                        
2012 

1st Qtr  ‐0.3%  ‐0.1%  ‐0.4%  1.5%  0.0%  0.1%  0.0%  ‐0.9%  ‐2.4%  1.0%  0.0%  0.6%  1.4% 

2nd Qtr  0.7%  1.7%  2.5%  3.9%  0.1%  ‐2.5%  0.6%  2.1%  0.0%  0.1%  0.0%  ‐0.8%  0.4% 

3rd Qtr  ‐1.0%  0.0%  ‐2.0%  0.9%  0.1%  2.7%  2.9%  ‐7.3%  0.0%  0.0%  0.2%  1.7%  ‐0.6% 

4th Qtr  0.3%  ‐0.8%  0.5%  0.4%  ‐1.8%  ‐1.0%  3.5%  4.6%  0.0%  ‐0.3%  0.0%  0.8%  0.6% 

2013 

1st Qtr  0.0%  0.9%  3.5%  1.9%  ‐0.5%  ‐2.4%  2.4%  ‐0.6%  0.0%  0.4%  0.0%  0.4%  ‐0.4% 

2nd Qtr  0.5%  0.4%  0.2%  1.1%  ‐0.2%  0.9%  1.0%  3.8%  0.3%  ‐1.8%  0.0%  0.0%  ‐1.4% 

3rd Qtr  ‐0.7%  0.7%  0.0%  0.1%  0.0%  5.1%  ‐0.1%  ‐6.2%  0.0%  0.4%  0.0%  ‐0.1%  0.0% 

 4th Qtr  1.0%  1.6%  0.7%  ‐0.9%  0.1%  ‐2.2%  0.5%  4.7%  0.0%  2.1%  0.0%  3.8%  0.5% 

2014 

1st Qtr  ‐0.7%  ‐0.3%  0.4%  ‐2.6%  0.0%  ‐1.5%  0.3%  ‐3.4%  0.0%  0.5%  0.0%  1.0%  0.2% 

Annual                                         
1st Qtr 

2010/11  4.6%  3.7%  9.0%  2.5%  1.0%  9.5%  ‐0.2%  10.4%  6.2%  ‐3.9%  20.5%  ‐2.9%  ‐0.9% 
2nd Qtr 
2011/12  2.4%  4.1%  3.7%  3.3%  0.3%  2.9%  0.0%  9.8%  ‐2.4%  2.7%  0.9%  0.6%  2.7% 
3rd Qtr 
2012/13  ‐0.1%  1.8%  4.5%  7.1%  ‐2.1%  ‐3.4%  9.7%  ‐1.6%  0.0%  0.1%  0.2%  2.1%  0.1% 
4th Qtr 
2013/14  0.1%  2.4%  1.4%  ‐2.3%  ‐0.2%  2.2%  1.7%  ‐1.5%  0.3%  ‐3.9%  0.0%  4.8%  0.7% 
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This report along with similar reports for CPI, are available at the Government of Anguilla Statistics Department’s website: 
www.gov.ai/statistics 
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